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AGENDA

 What's changed?
 What's Discover’s strategy moving forward?
 What's different now?

 What's ahead?
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WHAT'S CHANGED? =

A reinvigorated focus to ensure Discover is accepted everywhere credit cards are
accepted

— A new approach to our merchant business
— New relationships with acquirers

* New relationships with card issuers

* New card brands available for merchant acceptance
« Acquisitions

* New card products

* New advertising campaigns

 New campaigns for activating merchant acceptance
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ENSURING ACCEPTANCE

« A new approach to our merchant business

— Discover stopped directly establishing merchant acceptance
— Eliminated our direct merchant sales force

New relationships with acquirers

— Starting in 2007 Discover began signing agreements with merchant acquirers
to have acquirers deliver merchant acceptance

— Established the model to have Discover acceptance included with every new
merchant agreement signed

— Worked with acquirers to add acceptance for established merchants not
accepting Discover

— Converted processing for merchants established as accepting Discover to be
delivered through the acquirers’ merchant relationships

— In 2010 we began developing programs to use incentive offers to drive
cardholders into new merchants, increasing volume for merchants and
acquirers
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RELATIONSHIPS WITH ISSUERS
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« As we changed our approach to our merchant business we began developing
partnerships with issuers
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NEW CARD BRANDS ACCEPTED i ™%

—

« Agreements expand the card brands merchants can accept as part of
Discover acceptance

* One merchant account delivers to merchants the opportunity to accept many
card brands
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ACQUISITIONS

* Discover adds Pulse

— Fast growing PIN-based ATM/debit network with over 4,500 participating
financial institutions

— Over 289,000 ATMs
— POS terminals in all 50 states

e Discover adds Diners Club International

— Premier global payments brand with 6.5 million cardmembers
— Operates in more than 185 countries

— Cardmembers with high levels of disposable income, who are frequent
business and personal travelers

P &e@ Diners Club
INTERNATIONAL
L] ]
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NEW CARD PRODUCTS

DISCOVER

» Discover now issues various different card products

— Business credit
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— Co-Branded credit M ...

— Prepaid
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— Gift cards/Semi-Open cards
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NEW ADVERTISING CAMPAIGN

 Peggy commercials
— New series of commercials emphasizing Discover’s quality customer service
e Discover More commercials

— Commercials advertising the current Discover More campaign where
cardholders earn 5% cash back bonus in participating merchant segments

« Advertising coordinated with national sponsorships
— BCS National Sponsor — Discover is the official card of BCS

— NHL All-Star Game sponsor, Winter Classic sponsor, and Discover
Intermission sponsorship
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CAMPAIGNS TO ACTIVATE MERCHANTS
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» Discover Network Marketing Department has designed campaigns to activate
merchants to accept Discover

— New Registration Engagement Program
— Integrated Cardmember programs
— Sweepstakes campaign
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DISCOVER'S STRATEGY MOVING FORWARD

Build a global acceptance network

— Enhance the value to merchants of accepting Discover by delivering
incremental transaction volume from international cards such as JCB, Diners
Club International, China Union Pay, and BC Card. More cards create more
volume, which creates more revenue for merchants.

— Establishing transaction acquiring programs in Canada

* Increase cardholder use to correlate with wider acceptance

— Increased cardholder advertising
— Heavier emphasis on national sponsorships
— Continue and expand cardholder promotions through the Get More program

« Sponsor a year long national sweepstakes for cardholders to encourage card use
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DISCOVER'S STRATEGY MOVING FORWARD

@ DISCOVER

* Increase cardholder value through emerging technologies

— Mobile payments
— Cash over purchase
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WHAT'S DIFFERENT NOW

« Discover is accepted in more merchant locations than ever before

» Instead of field representatives operating as salespeople selling merchant
acceptance, they are supporting the acceptance being established by acquirers

— Discover maintains a staff of field representatives in major metropolitan areas
— They coordinate merchants’ participation in cardholder promotions
— They work to activate merchants established by acquirers

» Discover focuses on targeted campaigns to activate merchants
— Integrating marketing to leverage the quarterly 5% Cashback Bonus promotion

— Coordinating marketing to specific campaigns such as the million dollar
sweepstakes

— Promoting new acceptance in strategically important accounts
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DISCOVER

Just use your Discover” card af stores
and restauranfs near you.

S tevre oy el bestions,
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DISCOVER
Get $10

Cashback Bonus

for using your Discover Card at

stores and restaurants near you.

Account Center
Account ending in 9381

Every day, Discover is adding even more places to use your card.

Right now, you'll earn a one-time 510 Cashbsck Bonus for using your Discover Card at any one of these nearby
stores and restaurants. Here's a sample of places in your neighborhood that now welcome Discover.

Here's a sample of places close to home that now welcome Discover.

PAT'S PRECISION AUTO CARE
Automotive

383 W BELL RD,

GLENDALE, AZ, 85308

LITHIUM CLOTHING

Apparel
TT00 W ARROWHEAD TOWME CENTER,

GLENDALE, AZ, BE308

LANDMARK JEWELERS

Jewelry
17550 W T5TH AVE #6510,
GLENDALE, A7, B5308

FARAH FINE FURNITURE

Home Furnishing
4325 'W. BELL RD.,
GLENDALE, A7, 85308

ARROWHEAD AUTO CARE
Automotive

031 W BELL RD ETE Q,
GLENDALE, AZ, 85308

ARIZONA SPORTSWEAR

Apparel
5115 W BELL RD STEC,
GLENDALE, AZ, 85308
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You could win
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Just use your Discon card here. ™

Gel‘ l uuhrnohc en!rr

Get 5 aviematic en‘i‘nes_
or ecch dry aner purchase in August
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Yeu could win
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DISCOVER

Now Discover- Cardmembers have

1MILLION

reasons to visit your salon or spa.

o ordder thase ard clher free materdls, usa promo coda
SWEEPS3 of Wwww. Or derFreeSignage.com
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WHAT'S DIFFERENT NOW

DISCOVER

5 % Cashback Bonus®

Sign up today—Discover® More cardmembers get 5% Cashback Bonus®
on home and fashion purchases through June.
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5 A) Cashback Bonus:

Pow through June 30, ecrn 5% Cashback Bonus® when you usa your
Discover® More card for up to §400 in purchases at:

* Home Improvement Stores  » Clothing Stores  » Department Stores
IFyou haven't already signed up fer 5% Cashback Bonus, call or go online taday!

Here are just a few of the Home Imp Clothing and D Stores
in your neighborhood where you can eamn 5% Cashbadk Bonws by using your
Discaver card.

Store Name Here Stors Name Here Store Name Here
Addrmis Would Ga Here Ackress Woukd Go Here Address Woukd Ga Here
Store Mame Here Store Name Here Store Name Here
Acddmss Would Go Hars Ackress Would Go Hers Aclchvmes Woukd Go Here
Stora Name Here Store Name Here Stora Name Here
Addrmis Would Ga Here Ackress Woukd Go Here Address Woukd Ga Here
Store Name Here Store Name Here Store Name Here
Addreis Would Go Hers Ackdress Woukd Go Here Address Would Go Here
Stora Name Here Stors Name Here Stora Name Here
Acddrmis Would Go Hars Acklrass Would Go Hars Acddvmes Woukd Go Hars
Free. Easy. Sign up now.

pays
visit Discover.com or call
1- BDO—DISGD’\FER (1-800-347-2683). DISCCOVER
Limitaians apphy

£12010 Discovar Bank, Mambar FDIC
UDA2@ 0510

FRSAT STD
PO Box 30420 L.5. POSTAGE
SaltLake City, UT 841300420 PAID

DFS

Sample A Somple
1234 Anystreet

Apt. TA
Anywhere US
[ Py Y Y L P P A Y
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WHAT'S DIFFERENT NOW

* New Registration Engagement

— Focuses on newly registered merchants
— Targets merchants with no activity between 45 — 120 days
— Results in increased active merchants, and transaction volume
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WHAT'S DIFFERENT NOW

DISCOVER

Discover and your business—
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WHAT'S DIFFERENT NOW

Your customers
rely on you to keep
them going.

DISCOVER
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Creating Significant Growth In Active Merchants
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30 Day Active Merchant Outlets (MM)

34%
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S DISCOVER

Discover Expanding Brand Presence

* Focus on increasing advertising campaigns
— Growing list of high profile Media Partners
— Significant deal with ESPN, NBC Sports, NHL, Notre Dame football
— Hundreds of millions of brand impressions in marquee media properties

Official card of:

DISCOVER
DRANGE BOW(

= @ SixFlags

BOWL CHAMPIONSHIP SERES

* .
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DISCOVER

ADVERTISING THE DISCOVER BRANDS

HoldFINAL 073010.wmv LoyaltyFINAL 073010.wmv

Map_of_the_Land_Global_60sec.mpg

Redemption Fee FINAL 110810.wmv TransferFINAL 073010.wmv
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WHAT'S AHEAD?

* Mobile payments

— November 161" AT&T Mobility, T-Mobile
USA, and Verizon Wireless announce the
formation of a joint venture named ISIS™

— Creating a mobile payment network that will
utilize mobile phones to facilitate point-of-
sale purchases

— Transactions will process as Discover
transactions

— Targeting expansion to include coupons
and loyalty program features
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Thank you

DISCOVER
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